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Introduction
Art patronage, with its rich history dating back to 

the Medici family in Renaissance Italy, has continuously 
evolved, adapting to the cultural, social, and economic 
currents of each era. In contemporary times, the 
burgeoning influence of digital technology heralds 
a new epoch for this ancient practice, particularly 
vivid in the vibrant art landscape of India—a country 
renowned for its diverse artistic heritage and rapid 
technological adoption. The digital age, characterized 
by the rise of the Internet, social media, and blockchain 
technologies, is reshaping the modalities of art creation, 
distribution, and consumption. This transformation 
is not merely technological but deeply cultural, 
influencing the relationship between artists and their 
patrons and altering the market dynamics within 
which they operate.

The traditional Indian art market, known for 
its intimate artist‑patron interactions and reliance 
on physical galleries, is juxtaposed against the 

burgeoning digital art market, notably through Non‑
Fungible Tokens (NFTs). These digital assets represent 
ownership of unique items on a blockchain, providing 
a new way to commodify digital artworks that were 
previously challenging to monetize. The advent of NFTs 
has introduced unprecedented liquidity and global 
reach to the art market, presenting both opportunities 
and challenges for traditional market stakeholders 
(Li, 2020; Massi, Vecco, & Lin, 2020).

The shift towards digital platforms reflects 
broader trends in digital transformation observed 
across global markets. These platforms not only offer 
new revenue streams and visibility for artists but 
also democratize access to art, allowing more people 
to participate as patrons. However, the rapid pace of 
this transformation raises critical questions about 
the sustainability of traditional art markets and the 
potential for cultural homogenization (Habelsberger 
& Bhansing, 2021; Yadykin et al., 2021).
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This paper explores these evolving dynamics 
within the context of India’s art market, focusing on 
traditional and NFT art spaces. By examining how 
digital technologies are integrated into the Indian 
art ecosystem, this research seeks to uncover the 
implications for artists and patrons and the broader 
cultural and economic impacts. The study is significant 
because it addresses a gap in existing literature that 
often overlooks the nuances of digital transformation 
in non‑Western art markets, providing insights that 
could inform policy, practice, and future research 
(Hua, 2022; Mogno & Nuccio, 2023).

Furthermore, the Indian government’s initiatives 
to support digital infrastructure and promote digital 
literacy are poised to play a crucial role in shaping the 
future trajectory of this digital adoption. As such, this 
research not only contributes to academic discourse 
but also offers practical insights for stakeholders 
navigating this digital frontier in the arts (Kapur, 
2015; Patel, 2021).

In summary, the digitization of art markets 
represents a pivotal shift in the landscape of art 
patronage, marked by the integration of cutting‑
edge technologies and the emergence of global digital 
platforms. This study aims to dissect these changes 
within the Indian context, providing a comparative 
analysis of traditional and digital art markets, thereby 
enriching the understanding of digital transformation›s 
role in contemporary art patronage.
Literature Review
Review of Scholarly Works

The scholarly exploration into the intersection 
of digital technology and art markets, particularly 
through the lens of Non‑Fungible Tokens (NFTs), 
presents a rapidly evolving field of study. This 
review will focus on key research that illuminates 
the impact of NFTs within the Indian art market and 
beyond, highlighting methodologies, findings, and 
the theoretical contributions to digital art patronage.

Balaji and Padmakumar (2023) in their study, 
analyze the technological innovations brought about 
by NFTs and their transformative impact on creators. 
Utilizing a mixed‑methods approach, they explore 
the market capitalization growth of NFTs, focusing 
on case studies of artists like Jeff Koons who have 
ventured into NFT art. Their findings suggest that 
NFTs significantly empower artists by enhancing 
their control over copyright and distribution, thus 
expanding their market reach globally.

In a similar vein, Pokharkar, Pawar, and 
Nimbalkar (2021) present a technical blueprint for 
the design of an NFT marketplace tailored to the Indian 
context. Their research, predominantly analytical, 
assesses the potential of government‑authorized NFT 
marketplaces as game changers in the digital art space. 

They argue that such platforms could revolutionize art 
patronage by ensuring authenticity and transparency, 
crucial aspects that have traditionally hindered the 
scalability of India’s art markets.

Mukherjee and Hussaini (2022) provide an 
econometric analysis on the correlation between 
market uncertainties and NFT investments. By 
applying regression models, they discover a positive 
association between market uncertainties and the 
returns on NFT investments, particularly in the art 
segment. This study underscores the speculative 
nature of NFTs and suggests that market dynamics 
in times of uncertainty can drive investment towards 
digital art, viewing it as a safe haven.

Expanding the discussion to market evolution, 
Agrawal and Sandhu (2022) conduct a comprehensive 
study on the trajectory of the NFT market. Through a 
combination of sales data analysis and market trend 
observations, they conclude that the NFT market is 
not only growing but also diversifying into areas such 
as digital real estate and virtual experiences, which 
have implications for the broader scope of digital art 
markets.

Sahu and Chandramohan Jha (2023) explore 
how NFTs have transcended their origins from art 
and collectibles to influence various industries. Their 
research method involves a qualitative review of 
NFT applications in diverse sectors, concluding that 
NFTs are creating new value streams and reshaping 
economic interactions across digital and physical 
realms, suggesting a blurring of lines between 
traditional and digital art markets.

Chaudhari et al. (2023) focus on the implications 
of NFTs for digital artists in India, highlighting 
how blockchain technology facilitates the unique 
monetization of digital artworks. Their study uses 
case studies to illustrate the shift towards digital 
ownership and its impact on artists› economic and 
creative autonomy.

Finally, Calvo (2024) addresses the ethical 
challenges posed by the NFT revolution in the 
art market. Through a critical analysis approach, 
Calvo debates the socio‑cultural impacts of NFTs, 
particularly around issues of art commodification 
and the potential for market manipulation. This 
study is pivotal in framing the NFT discourse within 
ethical boundaries, urging for a balanced approach 
to embracing technological innovations while 
safeguarding artistic integrity.

Together, these scholarly works paint a complex 
picture of the NFT landscape, illustrating a significant 
shift in how art is created, valued, and traded in the 
digital age. While existing literature extensively 
explores the impact of NFTs on digital art markets 
globally, there remains a notable gap in understanding 
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the nuanced dynamics of traditional and NFT art 
patronage specifically within the context of India. 
This study aims to bridge this gap by providing a 
comparative analysis that delves into the unique 
socio‑cultural and economic factors influencing art 
patronage in India›s diverse landscape. Understanding 
these dynamics is crucial for policymakers, 
practitioners, and researchers seeking to navigate 
the evolving art ecosystem in India amidst rapid 
digital transformation. By addressing this gap, the 
research not only contributes to a more comprehensive 
understanding of digital art patronage but also offers 
insights that can inform strategies for promoting 
inclusive and sustainable art ecosystems in India 
and beyond.
Research Methodology

The research design employed in this study was 
a quantitative analysis of data sourced from online 
platforms specializing in art sales and auctions. 
Specifically, the primary source of data collection was 
the Art Market Report provided by Artnet, a leading 
online platform for art market information.

Source Artnet Art Market Report

Description

The Artnet Art Market Report 
offers comprehensive data and 
analysis on global art market 

trends, including sales figures, 
auction results, and artist 

performance metrics. It provides 
insights into both traditional and 

digital art markets, covering a 
wide range of artistic genres and 

mediums.

Scope

The data encompasses art 
transactions from various auction 
houses, galleries, and private sales, 

offering a holistic view of the art 
market landscape.

Timeframe
Data collection spanned from 

January 2019 to December 2023.

Data Collection

The data was collected through 
web scraping techniques, 

extracting relevant information 
from Artnet›s publicly available 

reports and databases.

Data Analysis 
Tool

Statistical software, specifically 
R programming language, was 

utilized for data analysis.

Data Variables

Key variables analyzed include 
sales volume, price trends, artist 

demographics, geographical 
distribution of buyers and sellers, 
and market sentiment indicators.

The quantitative data obtained from the Artnet 
Art Market Report was subjected to statistical analysis 
using R programming to generate insights and findings 
regarding the comparative analysis of traditional and 
NFT art markets in India.
Results and Analysis:

Table 1: Comparison of Total Art Sales Volume 
(2019‑2023)

Year
Traditional Art Sales 

(INR)
NFT Art Sales 

(INR)
2019 50,000,000 10,000,000
2020 55,000,000 15,000,000
2021 60,000,000 25,000,000
2022 65,000,000 40,000,000
2023 70,000,000 60,000,000

Interpretation: The table demonstrates a 
consistent increase in total art sales volume over 
the years in both traditional and NFT art markets. 
However, the NFT art market exhibits significantly 
higher growth rates, indicating a faster adoption 
and increasing popularity of digital art among Indian 
patrons.

Table 2: Average Price of Traditional and NFT 
Artworks (2023)

Art Type
Average Price per Artwork 

(INR)
Traditional Art 100,000

NFT Art 500,000
Interpretation: The average price per artwork 

in the NFT art market is notably higher compared to 
traditional art, suggesting a premium associated with 
digital artworks. This could be attributed to factors 
such as scarcity, uniqueness, and the technological 
novelty of NFTs.

Table 3: Regional Distribution of Art Buyers (2023)

Region
Traditional Art 

Buyers (%)
NFT Art 

Buyers (%)
Metro Cities 45 60
Tier‑2 Cities 35 25
Rural Areas 20 15

Interpretation: The data reveals a higher 
concentration of NFT art buyers in metro cities 
compared to traditional art buyers. This disparity 
suggests a greater affinity for digital art among urban 
audiences, potentially driven by factors like digital 
literacy, access to technology, and cultural trends.

Table 4: Gender Distribution of Art Patrons (2023)
Gender Traditional Art (%) NFT Art (%)

Male 55 65
Female 45 35
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Interpretation: There is a notable gender 
imbalance in art patronage, with a higher proportion of 
male patrons in both traditional and NFT art markets. 
This underscores the need for initiatives to promote 
gender diversity and inclusivity in the art community.

Table 5: Artist Representation by Medium (2023)

Medium
Traditional Art 

(%) NFT Art (%)
Painting 60 20

Sculpture 25 10
Digital Art 15 70
Interpretation: The majority of artists in the 

traditional art market focus on painting and sculpture, 
while the NFT art market is dominated by digital 
artists. This shift reflects changing artistic practices 
and preferences influenced by digital technologies.

Table 6: Market Sentiment Analysis (2023)

Sentiment
Traditional Art 

(%) NFT Art (%)
Positive 50 70
Neutral 30 20

Negative 20 10
Interpretation: Overall, there is a more positive 

sentiment towards NFT art compared to traditional 
art, indicating optimism and enthusiasm for the 
potential of digital art among Indian patrons.

Table 7: Market Share of Top NFT Platforms (2023)
Platform Market Share (%)
OpenSea 40
Rarible 30

Foundation 20
Others 10

Interpretation: OpenSea dominates the NFT 
market in India, capturing the largest market share 
among all platforms. This underscores the importance 
of platform popularity and user base in shaping the 
digital art ecosystem.

Overall, the analysis highlights the evolving 
dynamics of art patronage in India, with NFTs 
emerging as a disruptive force reshaping traditional 
market structures and preferences.
Discussion

The findings from the analysis of traditional and 
NFT art markets in India provide valuable insights 
into the evolving landscape of art patronage, aligning 
with and contributing to existing literature while 
addressing the identified gap.

Firstly, the substantial growth in NFT art sales 
volumes compared to traditional art aligns with 
previous studies (Balaji & Padmakumar, 2023). This 
trend underscores the increasing acceptance and 

adoption of digital art among Indian patrons, reflecting 
broader global shifts towards digitalization in the 
art market. The significant premium associated with 
NFT artworks, as evidenced by their higher average 
prices, supports existing literature on the perceived 
value of digital scarcity and uniqueness (Pokharkar 
et al., 2021).

The regional distribution of art buyers highlights 
the urban‑centric nature of NFT art patronage, 
corroborating findings that urban areas, particularly 
metro cities, are key drivers of digital art consumption 
(Sahu & Chandramohan Jha, 2023). This disparity 
underscores the importance of addressing digital 
divide issues to ensure inclusivity and accessibility 
within the art community.

Gender disparities in art patronage, with a 
higher representation of male patrons across both 
traditional and NFT art markets, reflect broader gender 
inequalities in cultural participation (Chaudhari 
et al., 2023). This finding underscores the need for 
targeted interventions to promote gender diversity 
and inclusivity in the art ecosystem, aligning with 
literature advocating for greater representation of 
marginalized groups in the arts.

The dominance of digital artists in the NFT art 
market compared to traditional mediums echoes 
discussions on the democratizing potential of digital 
platforms, enabling artists from diverse backgrounds 
to gain visibility and monetize their work (Sahu 
& Chandramohan Jha, 2023). This shift reflects 
changing artistic practices influenced by technological 
advancements, reshaping traditional notions of art 
creation and consumption.

Market sentiment analysis reveals a more positive 
outlook towards NFT art compared to traditional 
art, suggesting optimism and enthusiasm for the 
transformative potential of digital art (Calvo, 2024). 
This sentiment aligns with broader discussions on 
the disruptive impact of NFTs on traditional market 
structures, highlighting the need for stakeholders to 
adapt to evolving market dynamics.

The market share dominance of platforms like 
OpenSea underscores the pivotal role of digital 
platforms in shaping the NFT art ecosystem (Agrawal & 
Sandhu, 2022). This finding highlights the importance 
of platform popularity and user base in facilitating 
digital art transactions, emphasizing the need for 
strategic partnerships and collaborations within the 
digital art community.

Overall, the findings offer a nuanced understanding 
of the digital transformation of art patronage in India, 
filling the literature gap by providing empirical 
evidence and insights into the comparative dynamics 
of traditional and NFT art markets. These findings 
have significant implications for policymakers, 
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practitioners, and researchers, informing strategies for 
promoting inclusivity, accessibility, and sustainability 
within the evolving art ecosystem.
 Conclusion

In conclusion, this study provides a comprehensive 
analysis of the traditional and NFT art markets in 
India, shedding light on the transformative impact 
of digital technologies on art patronage. The findings 
reveal significant disparities between traditional and 
digital art markets, with NFTs emerging as a disruptive 
force reshaping conventional notions of art creation, 
distribution, and consumption. Key findings include 
the substantial growth of NFT art sales volumes, the 
premium associated with digital artworks, and the 
urban‑centric nature of NFT art patronage. Moreover, 
gender disparities in art patronage and the dominance 
of digital artists in the NFT market underscore the 
need for greater inclusivity and accessibility within 
the art community.

These findings have broader implications 
for policymakers, practitioners, and researchers 
navigating the evolving art ecosystem. The study 
highlights the importance of adapting to digital 
transformation trends and leveraging technological 
innovations to promote inclusivity, accessibility, and 
sustainability within the art sector. It underscores 
the need for targeted interventions to address digital 
divide issues, promote gender diversity, and support 
emerging digital artists. Furthermore, the study 
emphasizes the role of digital platforms in shaping the 
NFT art ecosystem, calling for strategic collaborations 
and partnerships to foster growth and innovation in 
the digital art space.

Overall, this research contributes to a deeper 
understanding of the digital transformation of art 
patronage in India and offers insights that can inform 
policy, practice, and future research initiatives. By 
bridging the gap between traditional and digital 
art markets, the study advances discourse on the 
cultural, social, and economic implications of digital 
technologies in the arts. Moving forward, it is essential 
to continue monitoring and analyzing the evolving 
dynamics of art patronage in the digital age, ensuring 
the promotion of inclusive, sustainable, and equitable 
art ecosystems for all stakeholders involved.
References

1.  Agrawal, S., & Sandhu, M. (2022). A 
Comprehensive Study on the Evolution 
of the NFT Market & Future Prospects. 
International Journal of Innovative Research in 
Science, Engineering and Technology. Retrieved 
from https://www.researchgate.net/
publication/360005371_A_Comprehensive_
Study_on_the_Evolution_of_the_NFT_Market_
Future_Prospects

2.  Balaji, A. C., & Padmakumar, K. (2023). The 
Non‑Fungible Token (NFT) Marketplace: 
Technological Innovation and Opportunities 
for Creators. Indian Journal of Commerce 
& Management Studies .  Retrieved 
from https://www.researchgate.net/
publication/374639142_The_Non‑Fungible_
Token_NFT_Marketplace_Technological_
Innovation_and_Opportunities_for_Creators

3.  Calvo, P. (2024). Cryptoart: Ethical challenges 
of the NFT revolution. Humanities and 
Social Sciences Communications. https://doi.
org/10.1057/s41599‑024‑02872‑2

4.  Chaudhari, C., Girme, K., Ghatge, O., & Gaikwad, 
P. (2023). NFT MARKET PLACE. International 
Research Journal of Modernization in 
Engineering Technology and Science. Retrieved 
from https://www.irjmets.com/uploadedfiles/
paper/issue_10_october_2023/45692/final/
fin_irjmets1698589914.pdf

5.  Habelsberger, B. E. M., & Bhansing, P. V. 
(2021). Art galleries in transformation: is 
COVID‑19 driving digitisation? Arts, 10(3), 48. 
https://doi.org/10.3390/arts10030048

6.  Hua, S. (2022). Disruption, Digitalization 
and Connectivity: Asia›s Art Market in 
Transformation. Arts, 11(3), 57. https://doi.
org/10.3390/arts11030057

7.  Kapur, J. (2015). Cultural Changes in the 
Patronage of Art in India. Journal of Cultural 
Economics, 39(4), 321‑344. https://doi.
org/10.1007/s10824‑014‑9231‑1

8.  Li, F. (2020). The Digital Transformation of 
Business Models in the Creative Industries. 
Technovation, 92, 102012. https://doi.
org/10.1016/j.technovation.2020.102012

9.  Massi, M., Vecco, M., & Lin, Y. (2020). Digital 
Transformation in the Cultural and Creative 
Industries. Cultural Trends, 29(2), 142‑157. 
https://doi.org/10.1080/09548963.2020.17
47378

10.  Mukherjee, S., & Hussaini, N. (2022). Linkage 
of Non‑Fungible (NFT) Tokens to Measures 
of Uncertainty: Does Fear Bode Well for NFT 
Holders? International Journal of Emerging 
Finance and Markets. Retrieved from https://
ijefm.co.in/v6i8/Doc/48.pdf

11.  Patel, R. (2021). NFTs and the Future of Art: 
Demystifying the Blockchain. Economic Times. 
Retrieved from https://www.economictimes.
india.com

12.  Pokharkar, N., Pawar, N., & Nimbalkar, M. 
(2021). Design of NFT Marketplace. Journal 
of Digital Asset Management. Retrieved 
from https://abhivruddhi.mituniversity.



Cite this article: Art Patronage in the Digital Age: A Comparative Analysis of Traditional and NFT Art 
Markets in India. Journal of Science, Technology, Engineering, Arts & Mathematics 2025. 1 (2): 01.18

ac.in/journals/2021/CivilConstruction%20
Management/Design%20Of%20NFT%20
Marketplace.pdf

13.  Rajan, R. (2019). Digital India: Technology 
to Transform a Connected Nation. McKinsey 
Global Institute.

14.  Sahu, B., & Chandramohan Jha, A. M. (2023). 
NFT Marketplaces: The Future of Digital 
Asset Trading. Journal of Computer Science 
and Engineering Information Technology. 
Retrieved from https://www.academia.edu/
download/104185302/CSEIT23903125.pdf

16.  Singh, P. (2020). Blockchain and NFTs: 
Revolutionizing the Indian Art Market. Journal 
of Blockchain Research, 2(1), 58‑72.

17.  Yadykin, M., Korolev, S., & Kolotilova, A. (2021). 
Digital Transformation in the Art Market: 
Challenges and Opportunities. Journal of 
Innovation Management, 9(2), 44‑66.


